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Program Success
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Do your homework!
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Marketing Channel & Message Style

< Multiple channels, multiple styles
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Now you can choose clean, renewahble energy with PNM Sky Elue.
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Third Party Endorsements

+» Political
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Future Challenges & Development

Now what?

+* Market maven
< Program development
*Increase value

< Explore new
marketing channels
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Dan Drennan
ddrenna@pnm.com
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